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NOTE:  Q.1 is compulsory, attempt any four questions from the remaining. All questions carry equal marks
           
Q1: 
Objective Questions (Provide answers on your answer sheets)

a. Marketing plays a role in informing and educating consumers as it identifies a consumer need and seeks to explain how its products or services meet that need (T/F)

b. Marketing is a social and managerial process by which individual and groups obtain what they need and want through creating and exchanging products and value with others (T/F)

c. Wants are the form taken by human needs as they are shaped by culture and individual personality (T/F)

d. Macro influences affect all firms such as demographics, economic conditions, culture, and laws (T/F)

e. Annual plan is a short term plan describing companies current situation , objectives, strategy for the year, action program, budgets and control (T/F)

f. Strategic Marketing is the way a firm effectively differentiates itself from its competitors by capitalising on its strengths (both current and potential) to provide consistently better value to customers than its competitors (T/F)
Q2. 
Explain the scope of marketing?

Q3. 
Elaborate steps in strategic planning process?

Q4. 
Discuss the components of external micro environment?

Q5. 
What are different sources of marketing information? Explain

Q6. 
Explain requirements for effective segmentation?

Q7. 
Discuss the meaning of product and explain the categories in which business products are divided?
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